
 
 
 
 

 

 

 

PLAN 1 

CAMBRIDGE SUB-REGION:  STUDY CONTEXT AREA 

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 2 

STUDY AREA AND HOUSEHOLD TELEPHONE SURVEY ZONES 

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 3 

COMPARISON GOODS EXPENDITURE FLOW TO COMPETING CENTRES 

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 4 

CAMBRIDGE COMPARISON GOODS MARKET SHARE 

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 5 

PETERBOROUGH COMPARISON GOODS MARKET SHARE 

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 6 

BURY ST EDMUNDS COMPARISON GOODS MARKET SHARE 

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 7 

STEVENAGE COMPARISON GOODS MARKET SHARE 

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 8 

HUNTINGDON COMPARISON GOODS MARKET SHARE 

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 9 

NEWMARKET COMPARISON GOODS MARKET SHARE 

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 10 

ELY COMPARISON GOODS MARKET SHARE 

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 11 

RETAIL HIERARCHY:  CAMBRIDGE CITY  

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 12 

RETAIL HIERARCHY:  SOUTH CAMBRIDGESHIRE DISTRICT 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 13 

RETAIL HIERARCHY WITH WALK-IN CATCHMENTS:  CAMBRIDGE CITY 

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 14 

RETAIL HIERARCHY WITH WALK-IN CATCHMENTS:  SOUTH CAMBRIDGESHIRE 

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 15 

EXISTING FOODSTORE PROVISION:  CAMBRIDGE CITY 

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 16 

EXISTING FOODSTORE PROVISION:  SOUTH CAMBRIDGESHIRE  

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 17 

FOODSTORE FASCIAS:  CAMBRIDGE CITY AND SOUTH CAMBRIDGESHIRE 

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 18 

EXISTING FOODSTORES WITH TEN MINUTE DRIVE-TIME CATCHMENTS FROM LARGE STORES 

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 19 

EXISTING RETAIL WAREHOUSE PROVISION 

  

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 20 

EXISTING LEISURE PROVISION 

 

 
 

 
 

 
   





 
 
 
 

 

 

 

PLAN 21 

CAMBRIDGE CITY CENTRE IN-CENTRE SURVEY:  HOME LOCATION OF SHOPPERS 

 

 
 

 
 

 
   






